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3 Key Themes Resulted in 3 Actionable
Recommendations

The Problem

As the global community confronts thegent need for climate actionunderstanding the
dynamicsanfluencing Gen Z's engagemeistcritical. This report seeks to uncover the
mechanisms and instances wheyesitive peer pressurdaspropelled sustainable behaviour

Satisfaction & Impact

Most Gen Z respondents sgersonal room
to improvetheir sustainability, focusing on

Green

over-consumptionand fossil fuels. Aligning Globalaz:
efforts with these issues can boost .«BECYCA%
Warming -

engagement, and GenrZmains optimistic f ==
about their collective impact. | &7 | e —

-~ T ROT
Environment
Reduce

+ A\ Barriers & Motivators

Financial barrierdead to unsustainable
decisions, and Gen Z prefers sustainable
options thatprioritize subsidiesand
convenience Proximity is key with Gen Z
GoA0OS a tA1Ste G2 F|
sustainable practices.

+ o |
dp Visibility & Scenarios

Visibility andrecognitiondrive sustainability.
Discussiongncrease confidence, and
personalrelationshipsboost habit adoption.
Modelling andencouragemenfare effective;
criticism creates ecanxiety.

Use thePower of Conversatioto Cultivate Optimism and Mobilize Gen
“Qa [ tAYLIUS LYAUAlIUA@DSa

Leverage the Synergief Perceived Climate Actidgvarriersand
Motivators to Broaden Involvement

Build Environmentghat Support Frequent and Meaningful Sustainable
Choices

JED Consulting 3 »JED ‘ Consulting
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Run Consulting Firm

About Us

Founded in 2012]JED Consultingnables Canadian companies to better understand, connect
with, and influence the Gen Z demographic. Our team leverages its unique perspectives,
national student networks, and proven methodologiedelp organizations achieve their
business objectives.

¥ivt =] 2R
40+ 60+ 15+

Undergraduates Projects Industries
o_0
]}g JED by the Numbers s2= Our People
Of clients aresatisfied with the
¥ quality of serviceghey received Acceptance Rate 4%

Of clients believe JED offers Male to Female Ratic  1:1

0, 9 . .
N%Y aarayATAOLYyiE OF¢t dz ayse

. _ Average GPA (4.00sc. 3.8
Of past clients wouldnly consider

75% JEDfor their future Gen Z consulting
needs

Different Academic Majors 24

(;ﬂ- Our Approach

Languages Spoken 10

Collaborative

Contextualized
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Meet the Research Team

About JEDIQ

Launched in Summer 202KE.DiQs JED

[ 2y adzt GAy 3 Qdeviidiaghe NO
same methodologies and people as our

paid mandates)JEDiQeportshighlight

dzy A SNEAGE adGdzRSydaQ
pertinent issuesand exemplify the high
quality output that JED produces.

W JEDI

Oliver Abrams Oscar Ghosh

Project Manager Consultant

Business Analytics, Finance and Finance, Strategic
Environment Management, and Philosophy
@

Megan James Shirley Tu

Project Manager Consultant

Civil Engineering and Urban Computer Science and Finance
Studies
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Section 1: Background

How are peer pressure, sustainability,
and Gen Z interconnected?

o




Background

Context

As the global community confronts thegent need for climate actiopunderstanding what
impactsD Sy %Qa  Sig/chticall $his ¥epait investigates the connection between peer
LINS&a&adz2NBE yR DSy »%oa OtAYILGS OGAazya o6& SE
positive peer pressurdas propelledsustainablebehaviour. By examining the relationship
between peefto-peer dynamics and climate action, this report aims to identify strategies for

harnessing peer pressure to foster lasting amghactful contributionsto sustainability.

& ¢ &

Gen Z Sustainability Peer Pressure

Who is Gen Z?

Born between 1997 and 201&eneration Z (Gen 43 the firsE generation of digital nat[ves, .
and soon to be the largest entrants to the workfofé® DSy %Q&a 02f t SOGA OGS
significantly affect global efforts to address climate change.

Unlike previous generations, Gen Z has been raised in an aegiftened environmental
awarenesdollowing the 1992 United Nations Framework Convention on Climate Change, an
international treaty and framework for cooperation to combat climate change by limiting
average global temperature increases

Moreover, Gen Z ideeply interconnectedhroughdigital platforms, which allow for the rapid
dissemination of information and the mobilization of collective actian

Understanding the soci® dzf (G dzNJ £ O2y GSEG FyR 3ASYySNIGAz2y
climatebehaviourss critical for informing targeted strategies to engage and empower them as
key stakeholdersn the global sustainability agenda

JED Consulting 9 »JED ‘ Consulting



Our Mixed -Methods Approach Ensured
Comprehensive Analysis

h dzNJ ( S| Yiethodsrinvésty&tion provided a comprehensive framework towards better
understanding the relationship between Gen Z, peer pressure and sustainability.

Literature Review

Our team conducted aomprehensive review of relevant literaturto
establish a foundation of knowledge and understanding of current academic
perspectives about peer pressure, sustainability, and Gen Z.

Expert Interviews

Our team conducte@ one-hour interviewswith subject matter experts to
gather insights, validate findings, and gain specialized perspectives. Curated
insights from these discussions are interspersed throughout our report

Case Studies

Our team analyzed realworld case studiego contextualize theoretical
concepts, identify patterns, and illustrate practical applications of social
influence to shape climate behaviours.

Survey

Our team designed and administered a survey targeted toward Gen Z to
collect primary data and test hypotheses. The resulfifi@ survey responses
were used to generate Genspecific insights.

L
@

By drawing insights from academic literature, expert perspectives,wedl case studies, and
direct engagement with Gen Z through surveys, our approach allowsiosdstigateacross
disciplinary boundarieanddive deeper into critical questions

JED Consulting 10 P JED | Consulting



Our Knowledge -to-Action Framework
Guides Our Scope and Impact

Our methods focused on the intersection of the sustainability, Gen Z, and peer pressure sphe!
1 2¢ Oly ¢S LRaAGAOGSte f SOHSNI IS LISSNI LINBaA

— @ Identify instancess K SNB  LISSNJ LINB & & dZNB KI & L2 &4 G A ¢
actions.

1%

@ Understand the mechanismthrough which positive peer pressure operates in th
context of climate change.

@ Assess the lorderm sustainabilityof climate actions influenced by positive peer
pressure.

Scope and Limitations

Various factors, including cultural dynamics, economic opportunities, and individual
differences, moderate the effectiveness of peer pressure. Recognizing the diversity within Gen
Z and the limitations of our study's scope and scale is paramount to interpreting research
findings and key takeaways. As such, understanding the mechanisms through which positive
peer pressure operates, alongside its limitations and nuances, informs the design of
interventions to foster longerm sustainable behaviours.

Y

JED Consulting 11 »JED ‘ Consulting



Key Terms and Definitions

. - Environmental Awarenessthe level of
In this report, we referendeey definitions consciousness and understanding individuals

LCECLRGICENRAREEREEBINAEUCREEES  41nd groups have regarding environmental
pressure These definitions help us

: issues, including climate change, pollution,
understand how these factors influence and resource depletion.

each other and shape how young people _
think and act. Gen ZThe generation of people born

between 1997 and 2012.

Greenhouse Gases (GHGAImospheric
BehaviouralChangeThe alteration of human gases, such as carbon dioxide and methane,
attitudes, decisions, and actions in response that trap heat from the sun, contributing to
to internal or external influences. the greenhouse effect and climate change.

Carbon FootprintThe combined direct and  Life Cycle ThinkindRecognizing and
indirect greenhouse gas emissions, reported understanding how both consuming products
in carbon equivalents, associated with a and engaging in activities impact the

product, service, company, or individual. environment from a holistic perspective.
Climate: The state and statistical description Peer PressureA specific form of social

of the average and variability of weather pressure that arises from the influence of
conditions and interconnected physical one's peers or individuals within the same age
indicators in a region over 30 yea¥. group or social circle.

Climate Action:Purposeful and strategic Social NormsPredominantehavioural

actions undertaken by individuals, patternswithin a group, supported by a
organizations, or communities to mitigate andshared understanding of acceptability and
adapt to climate change. reinforced through social interactions.

Climate ChangeThe United Nations Social Pressurdnfluence exerted by societal

Framework Convention on Climate Change expectations, cultural norms, and broader
RSTAyYySa Of AYlIFIGS OKLI ysb8al dtrdctures ot #hK/ IR 3 RAF f QR A
which is attributed directly or indirectly to or decisioamaking.

human activity that alters the composition of g ,q;inanility The ability to uphold ecological

the .g'lobal atmosphgre and Wh'ch.'s n balance and conserve natural resources,
addition to natural climate variability

R PP o ” nsuging their res nsi(‘Ell\?e[S tq faster,the
31 !
20aSNWSR 20SNJ) O2 YEJ N e‘ﬂ-lgeﬁg of K{ﬂqp;?res ;ﬁ?‘f%u%ea €
Community Resiliencefhe ability of a generations.

community to prepare for, respond to, and g qtainable Developmentt 5 § @St 2 LIV Sy
recover from environmental and social that meets the needs of the present

cI;aIIenges, including those related to Cl'mategeneration without compromising the ability
change. of future generations to meet their own
ySSRa¢

JED Consulting 12 »JED ‘ Consulting



Sustainable InitiativesPurposeful and
strategic actions undertaken by individuals,
organizations, or communities with the
overarching goal of fostering environmental,

social, and economic wdtleing.

Triple Bottom LineA framework which
integrates the environment, the economy, and
society into holistic decisiemaking

processes.

——

Wararms rnr e
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Literature Review

Peer Pressure and Young
Adult Behaviour

Societabehaviourfollows suit asocial norms transition creating dynamic norms that
challenge static social norms=°, When groups recognize changes in these normsyiduals
often reconsider their currenbehaviouror preexisting assumptions about barriers preventing
changd?!® 27.39 This is often referred to gseer or social pressure

Modern psychological research often explores the negative influences of such social pressures
which can result in dangeroughaviours>#6. However, more recently, these studies have
examined implemented interventions with positive results, such as preventing adolescents
from driving with passengers immediately after attaining a licehse

Young adults are among the most susceptible to peer presstifeSubstantial time with

peers, developing cognitive control systems, and maturational gaps mean that teens face lower
capacities to resist peer influenée=. A combination of biological changes and psychological
motivations leads individuals to places&ong emphasis on social perceptiodsring

adolescence and young adulthood 2,

Ly G2RI&Qa RA Bokdgiahttontedi$tihroyBsyciattedia Social media
consistently pushes trends and drives engagement, meaning that for many young people, socie
identity expands far outside of their immediate social ciréles

Peer Pressure or Peer
Influence?
Ly GKA&A NBLRNIUS ¢S 2F0Sy dz&dS & LISSNJ LINK & a dzN.
these terms have connotative differences in different settifgs

BY Peer Pressure

This term often evokesegativeconnotations, and frequently features in conversations
about risky behaviours.

BR Peer Influence

This term is preferred, particularly in educational contexts, where a meural
descriptor is desired.

Our aim is tachallenge these connotationandconsider the potentiafor peer and social
pressures to enact meaningful, positive changes in social norms and sustainability behaviours.

JED Consulting 14 »JED ‘ Consulting



Positive Peer Pressure in
Other (Non -Environmental)
Contexts

Peer pressure often has a negative
connotation and is associated witbehaviours
that are not considered socially desirable or
acceptable. Nonetheless)dividuals can
promote positive choices and attitudeby
demonstrating desiredbehaviours thus
positively leveraging peer pressure.

Positive peer pressureften involves more
encouragement and suppoihan explicit
pressure or persuasiott L. Child
psychologists agree that this pressure can be
seen in academic settings as students
motivate each other to excel academically
through healthy competitior- 1. Peer
pressure can eveancourage healthy risk
taking, which helps promote personal
development and creativity in educational
contexts*. Research in social psychology
demonstrated thapeer pressure can
effectively encourage individuals to pick up
healthy habits® 4L, Whether promoting
regular exercise, nutritious diets, or saying no

to illicit drugs, peers often act as role models
20,39

Positive peer pressure's potentidd

materialize educational, webeing, and

societal advancesan be applied to climate
actionsto create a more sustainable worid
Sociological literature has examined how peer
pressure can yield societal benefits. For
example, peers can inspire others to volunteer
or donate to charitable caus€s<. Diving
deeper into the positive societal and
environmental actions resulting from peer
pressure is paramount. In particular, given
young people's higher receptivity to peer
pressure, there is a greater need to explore
the potential of positive peer pressure

through the lens of age.

JED Consulting 15

Research in social
psychology demonstrated
that peer pressure can
effectively encourage
individuals to pick up

healthy habits .

Whether promoting regular
exercise, nutritious diets, or
saying no to illicit drugs,
peers often act as role
models.
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?Telling people what others

are doing for the climate often

prompts them to do more to
Ul EUET wUOI I PUw

- Rose Jacob
Chicago Booth Revie

?Someone installing solar
panels on their house is the
most important predictor of

whether theimeighbour will

also install solar panels 2

- Dr. Robert Frank,
Cornell University

Positive Peer Pressure in
Environmental Contexts

Peer pressuréds essential imnfluencing
AYRA@DARdZ f & Candipfacdticés. i S |
can be used in aegative wayto exacerbate
environmental problemsnd hinder efforts

toward sustainability. Such exacerbation is
evicent in th2 excessive consumption of fast
fashion, littering, or even climate change

denial, which can all contribute to

environmental degradatios®°,

However, peer pressure can be leveraged
beneficiallyencouraging positive

environmental practice$1%13.14 |n fact,

according to Rose Jacobs in the Chicago Booth
WSOASES alStfAy3d LIS2LIX
for the climate often prompts them to do

Y2NBE (2 NBRdIzOS FKFsrA NJ 2
example, cutting down on meat consumption
reduces emissions directly and indirectly by
AYFEdzSYOAy I 2 dzNIZQLISSNE Q

In our conversation with Dr. Robert Frank, an
economics professor from Cornell University,

KS SadlotAakKSR (KIFd aa
panels on their house is the most important
predictor of whether theimeighbourwill also
Ayaalrtt az2tlF N LIyStaco
psychologists have established that

individuals often refer to what positive

impact others in their peer groups are

making when engaging ibehavioural
changest®24. Hence, when used correctly,
positive peer pressure can be a vital tool to

GNI yaF2NY AYRADARdZ f 2aQ
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&l Ow9zUw" OPOEUI w UVUUPUUET Uuw
and Behaviours

Modern climate change research is beginning to address demographic and generational
differences in responses to climate change, highlighting significant variation in the values and
actions of different social groups®. For Gen Zurveys show a substantial increase in
sustainability awarenessparticularly regardingonsumptiont’- 2254 Whether it is by adopting
sustainable shopping practices such as thrifting or purchasing from brands with sustainable
initiatives, studies have shown that Gen Z is willing to spend more and purchase more from
sustainable brand%»24. McKinsey coined Gen Z 'digital natives' due to their extensive internet
exposure, fostering their openness to diverse perspectives and encouraging online promotion
of sustainable decisions.

While Gen Z has demonstrated an interest in sustainability, there must be more clarity between
their awareness and actionThis gap results from several barriers, notablydbst of a

sustainable lifestylé . Studies indicated that digital literacy and education about

sustainability require substantial improvements®. Particularly, many claim that theirrent

climate education curriculum is outdated and lacking inspiration, leading many to resort to
various forms of online media for primary newf 4%, So, while sustainability promotion has
significantly increased, Gen Z requires expanded resources and updated knowledge about
possible climate solutions to further their impact.

Where Do We Go From Here?

Our analysis of existing literature reveals a complex interplay between peer pressure, climate
actions, and Gen Z. Drawing upon insights from psychology, sociology, economics,
environmental studies, and other relevant disciplines, our report exploresvexdd case

studies to guide our understanding.

At its core positive peer pressure operates as a catalyst for sustaindbddavioursamong Gen

Z. Peer interactions, both offline and online, shape climate change attitudes, perceptions, and
actions. Through social validation and normative influence, peers foster a sense of collective
responsibility and empower individuals to engage in environmentally conscious praétites

Recent findings emphasize that shame alone often fails to produce desired outcomes: making
individuals feel collective or personal guilt yields highly variable results, especially concerning
climate actiong 219, Our research thus explores collective and individual ematicueh as

guilt, hope, and pride along with the mechanisms that drive sustainable impact.

By building upon establishdshaviourakheories, we establish that people respond to where
they think social norms are goid$32 2, This insight serves as a foundation for exploring the
AYGSNRESOUA2Y 2F LRaAaAGADS LISSNI LINBaadzZNdE YR
psychological mechanisms and impact of diverse emotions, we aim to identify variables and
FILOG2NER ONHzOAIf (2 dzyRSNRUGIYRAY3I K26 LISSNI

JED Consulting 17 »JED ‘ Consulting



Section 2: Case Studies

How have different initiatives applied peer
pressure for sustainable benefits?




The Prius
Effect

How Toyota leveraged positive social
perceptions of environmental
conservation to design and market a
leading hybrid vehicle

OvervieW —mooo e The Prius

By 2009, the Toyota Prius had captured [ dzy OKSR Ay wmMdppT = (K
48% of the US hybrid vehicle markék first massproduced hybrid vehiclé»#°,

SN N ZRSINO NSV BNINY 5 ANBOGSR o6& SESOdziA@Sa
due to strategic differentiation decisions RSaA3ay NBIFINRESaa 27F i
o et letol || [vATp[o Mol R R [(a) T [als kYool project manager Doug Coleman aimed to

prestige of environmentalisri$ 49, create a vehicle to complement consumer's
climate awareness.

: : ¢ KS tedisdzéams
Conspicuous Conservation — G different from any other car
A 2014 study researched the reasoning *®  produced at the time.
behind Prius uptaké”’. They observed that
Prius owners were not buying their cars Excellent fuel consumption
for selfless reasons, but instead for the iﬂ served as bragging rights to
way it tied their identity to the noble flaunt and share with friends.

cause of environmentalism. The

researchers termed this stattgeeking Thehybrid synergy drive

demonstration of environmentalism as emblemKA IKf AIKGSR |

602y a Ll Odz2 dza® O2 ya SNII Y ®&ustainable technology while
catching others attention.

1- The Prius was, in terms of its environmental effects, the same as the Honda Civic
Hybrid. But if you had a Honda Civic, those who didn't understand the arcane
O2RS 2F fSGGSNB 2y (GKS (Ndzy1 AR g=2ldid Ry
would think you had just an ordinary Honda Civic. - Dr. Robert Frank 5y

JED Consulting 19 »JED ‘ Consulting



{ MSRP

Social Signal Value

Market Share

Conspicuous Conservation Effect

Figure 1. Prius demand with and without status signal 19

Competitive Altruism _— Prius-nomics

When the Prius first hit the market,
researchers noticed that the adoption of
the car was concentrated in certain

Researchers examined the states of
Washington and Colorado to

neighbourhoods O {l| estimate how Prius demand
This pinpointed purchasing phenomenon, changed in response to price
OFtt SR €02YLISUAUADS variation and status effect .

process through which individuals attempt
to outcompete each other in terms of

P 9
generosity™. Green communities received status

gains from purchases. With
Barriers to Action increased social status, consumers

While the Prius Effect contributed were willing to pay up to $4,208.53

substantially to the rise of hybrid vehicle above MSRP to showcase their
usage across the nation, it faced barriers environmental commitment™ .

for global climate action. Researchers

s th"?‘t fc_)r_conspicuous consumpuon Attributing 32.9% of the Colorado
1 v_vor_k, |nd|_V|duaIs e al_rea_dy have an Prius market share to conspicuous
intrinsic environmental motivatioA®. conservation, over 50% of Prius
Consumers and those around them must 5dz2 SNE AYVRAONGSR

also have an depth knowledge of a their primary reason for purchase
product's green benefit&. 15, 49 . v .

| AToyota effectively positioned the Prius as@ble status symbofor environmentally
| conscious consumers by emphasizing its-gmdly attributes.

I
I
| A Fueled by a desire teignal environmental generosityconsumers competed with one |
another to purchase the Priusgiilliing to payup to $4,200higher than listed MSRP |

I

I

| AWhen designing a product or brand, consider and incorporate notwhly your target

JED Consulting 20 »JED ‘ Consulting



Flygskam

How a domestic flighthaming
movement aiming to reduce air travel
and greenhouse gas emissions in Swe
went global

Definition
oFlygskantg is a Swedish term that translates thight shame" in English.

It refers to thefeeling of guilt or embarrassmerexperienced by individuals who choose to fly
on airplanes due to thenvironmental impact of air travel particularly in terms of carbon
emissions and its contribution to climate charge

Origins - 1 9 S R Boyh&stic air travel declined
8.7%between 2018 and 201%

Theflygskammovement, which took off in

2018, is often linked to Swedish biathlete

Bjorn Ferry. After realizing the impact his #
travel had, Ferry pledged to stop flying.

Gen Z climate activist Greta Thunberg has

#Hjagstannarpamarken
(#IStayOnTheGroundgained traction
on Swedish social medi&

sincg popularized the movement. She TheEuroNightsleeper trainnetwork
continually opts for the train when g started expandingpfter decades of
traveling across Europe or abroad. declining revenue and traffi@

Ecological Guilt

A 2022study identified 8 types of ecological guilt. One typegphetic individual responsibiljty
included participants sudderecognition of environmentaimpact, which they often reported
as overwhelming. Despitereports ofoverwhelm, study participants felt that they now knew
more about the topic than others This fostered a sense @fsponsibilityand adesire to
enlightenothers about the climate crisis Participants felt that if they did not inform others,
there would be no change

JED Consulting »JED ‘ Consulting




CANAL# UEFAcom T UMSHER CANAL+ | UEFA

Flight Shame Goes to

France #.  Alain Krakovitch
. . @/ ealsinkakovitch

On September 5th’ 2022’ the Parls Salnt Paris-Nantes is less than 2 hours in @TGVINOUI .
Germaln FOOtba” CIUb (PSG) took a @PSG inside , | am re-renewing our p.roposed offer#{TGV adapted to

. . . your specific needs, for our common interests: security, speed, services
controversia45-minute, 380km flight and eco mobility %
from Paris to Nante&
Receiving backlash from all angles Backlash
reports questioned PSG Head Coach
ChristopheGaltier When asked whether Mr. Gaultier and Mra 0 | LILJS Qa
he spoke to his players about alternative actions received social media
transport options,Galtiersarcastically ' backlashfrom paliticians, Gen
NBELI ASRZ a¢KAa Y2NY Z andclimate activists.
company that organizes our trips, and
GSQONBE GNBAY3 (2 asSs The club issued a statement
yacht". and vowed to the use afon-

flight relatedtransport3.

Sitting next to MrGaltier PSG striker
KylianMbappéburst into laughter when
he heard the questio#. Thisviral
moment invited further social media
backlash.

The club now increasingly
relies onbusesandtrains for
short trips2.

I A Flygskaris an altoo-common example of usingegative peer pressuras a tool to
achievepositive changein this case to achieyeo-environmental behaviour shifts

| A Shamefrom one individual may not yield behavioural change; however, shame from
largegroup of individuals, both isperson and online, caaffectively changehow
individuals and organizations act.

of lower-carbon train travel, coinethgskryt

—_—— — —— — ) — —

I
I
| A Flygskam@ @rolonged succeswill come frompositive reinforcementandnormalization
I
I
I

A As the movement moves from Sweden to the rest of the wartdhnomic, political, and
cultural differencesmediate¥ f € 3 datloptdr(add associated shifts in travel behaviopr.

JED Consulting 22 »JED ‘ Consulting



Climate @
McGill

How McGill University built a culture of
sustainability by providing students with
an outlet to find common ground and
inform their peers

OvervieW ——H—
aODAff ! YAOSNERAGR Q&
Ambassador Program builds a culture of
sustainability and pushes McGill ahead of
its climate targets. The program teaches
people to find common ground and
enables studenbn-student discussio#.

A Sustainable Culture

While quantitative key performance
indicators such as number of people talkec
to or estimated waste savings are tracked,
the McGill Office of Sustainability also
focuses on qualitative measurements such
as culture. For the office, culture is defined
Fa | aglée 2F GKAY]A
gKIG A& NBLIZ2NGEESE S
The ambassadors develop a sustainable
culture by tabling, holding class
discussions, talking to their peers, and
bringing ideas to oltampus student
groups. Ambassadors are taught to not
only bring positive reinforcement to the
table, but action items for groups to feel,
see, and report on their impact.

JED Consulting

23

Sustainability Ambassadors

Founded in 2021, the Sustainability
Ambassador Program (SAP), is a yeag
volunteering opportunity for students to
promote sustainability on the McGill campus.
The Sustainable Ambassador Program offers
three, unique streams based on student's
interests=’.

Sustainability Projects Fundihe
largest fund of its kind in Canada
($1M +), encouraging the
development of new oftampus
sustainability projects..

Sustainable Events:
Ambassadors work with McGill
and onrcampus groups to design
and certify events in the most
sustainable way possibfé.

Sustainable LabsAmbassadors

promote and demonstrate green
resources and practices in
aODAfftQa GSI OKAY
labs2,

» JED ‘ Consulting



















































































































































